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ONPAPER was a coffee table publication, launched 
in 2001, in Paris. onpaper00.com was the first is-
sue of ONPAPER.

Editorial policy 
Informative- Eclectic- Honest- Opinionated- Intrepid- 
Provocative- Intelligent- Humorous-Credible- Fluent- 
Witty- Challenging- Innovative- Stimulating- 
Accessible- Independent- Balanced- Inquisitive- 
Current- Relevant- Spirited. 
ONPAPER is feature driven, offering more topical and 
in-depth articles, reviews and commentaries.

Look 
Visually led.
Highly stylised and provocatively designed. 
Sexy- Intelligible- Clean- Stylish.

Market 
Mainly aiming at 25-40 something years old.

Published 4 times a year, high quality coffee-table type 
publication for the culturally aware, style conscious, 
discerning, and inquisitive young professionals. ON-
PAPER aims at the high end of the « cultural lifestyle » 
magazine market. Each issue is built around a central 
theme giving ONPAPER a less disposable feel. ONPA-
PER’s frequency, format and contents are geared to 
cultivating a core audience of subscribers and collec-
tors worldwide.

Format 
296mm x 296mm 4 x 270gsm matt laminated covers 
84 x 110gsm matt pages 
Perfect bound
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